
Alison Neighbourhood Community Centre 
  127 Elgin St N, Cambridge ON N1R 
5H6 

 

Marketing and Fundraising Coordinator 
 

Job Description 

The role of the Marketing and Fundraising Coordinator is to raise community awareness of Alison 
Neighbourhood Community Centre (ANCC) that will increase organizational engagement and broad community 
reach by developing and implementing strategies that support the acquisition, retention and continued 
engagement of donor fundraising for Alison Neighbourhood Community Centre. The candidate remains 
informed about the community non-profit policy trends, while helping strategize and implement marketing, 
branding, and advertising plans. Day to day, the incumbent may draft reports, create or coordinate content, 
track results, and build relationships with other staff and community partners.  

 

Job Responsibilities 

Marketing 

- Assist in the development and implementation of the strategic marketing plan for the year 
- Ensure all marketing efforts serve to achieve immediate and long-term organizational goals, identifying and 

executing improvements for processes, content, and lead generation  
- Provide market research, forecasts, campaign results, and engagement trends 
- Communicate campaign objectives, timelines and deliverables to Senior Staff and Executive Director, and 

provide instructions for use or promotion 
- Prepare marketing activity reports and evaluation for measuring campaign success 
- Create marketing templates utilizing the organizational brand kit 
- Create social media content that promotes programs and events while (defining/reflecting our brand) 
- Continually seek and research new sources of prospective user data, and provide recommendations to 

senior staff and Executive Director 

Fundraising 

- Working in collaboration with the Executive Director and the ANCC Board of Directors, develop a 
fundraising strategy and plan for fundraising activities 

- Collaborate with Community Engagement Coordinator to coordinate and administer existing 
fundraising programs, evaluate program effectiveness, identify opportunities for improvement and 
develop new programs with direction from the Executive Director and Board of Directors 

- Research and prepare grant applications to corporations, foundations, grant agencies, direct mails, 
special events, and planned giving 

- Utilize marking and communication tools to coordinate the content development for donor 
communications, content development and a posting schedule for digital/social media platforms 

- Develop a donor relations strategy and produce associated content to implement the strategy – gift 
acknowledgements, thank-you letters, newsletters, impact statements, and other various 
communications 



Skills and Qualifications 

- Bachelor’s degree or equivalent in marketing, advertising, or communication (completed or in 
progress) 

- Past work experience working as a marketing coordinator or fundraising coordinator an asset  
- Knowledge of traditional and digital marketing, content marketing, and social media marketing 
- Experience with research using data analytics software, Google Analytics an asset 
- Excellent writing, communication, and presentation skills 
- Proven ability to work in a team setting, manage time effectively and meet deadlines 
- Proficient in full Microsoft Office Suite, GSuite and Canva especially Excel, and Google Analytics 


